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RECESSION DRIVES GROWTH IN FEMALE-OWNED START-UPS
Avon’s Report with the Federation of Small Businesses 
Reveals Today

A report out today – The Rise of Lipstick Entrepreneurs - released by Avon UK with the Federation of Small Businesses, reveals that the recession has acted as a catalyst to exponential growth in female-owned start-up businesses. The report identifies that female entrepreneurship has this year reached a tipping point, with the rapid acceleration in growth of female enterprises (FMEs) predicted to result in 100% more FMEs in the next 10 years.  This will take the number of self employed female businesses in the UK to over two million.

The report, authored by the Future Laboratory, explored contributions from experts including the Rt Hon Theresa May; MP, Alexandra Beauregard; Senior Lecturer at LSE, Dragons’ Den star; Julie Meyer as well Anna Segatti, President of Avon UK & ROI, and Stephen Alambritis, the Federation of Small Businesses.  It uncovers that, not for the first time in history, the economic crisis has powered progression of women.

Says Anna Segatti, President of Avon UK & ROI, 
“This report confirms a pattern already seen in history – that when the going gets tough, women see opportunities and run with them. Widespread redundancies have led many women to conclude that starting their own business no longer offers significantly less job security than contracted employment , offering women more in benefits in terms of family friendly flexible hours in an environment unrestricted by glass ceilings.   
Anna concludes, 
“The Lipstick Entrepreneur has discovered she can have it all – balancing her family needs with her ambitious business goals.  However, more support for other women to ride the “Femterprise wave” is needed for the UK to match the US framework and power the growth in female start-ups.”
Stephen Alambritis, Head of Public Affairs at the Federation of Small Businesses agrees that whilst this report spells good news and a time of opportunity for women, more government support for FMEs is vital.

Stephen says, 
“We see a real need for increased government support for currently under nurtured start-ups across the country.  Whilst it is great to see female led start-ups take off in the UK this growth could be dramatically increased.  If these female led businesses in the UK were to get the same support and funding received in the US, we would see 900,000 more across the country
.”
The social and economic drivers behind the Rise of Lipstick Entrepreneurs is expected to result in a wider feminisation of business and society.  Avon’s report outlines predictions that the number of female MPs will double over the next 10 years from 126 to 252, with the number of female CEOs in FTSE 100 companies increasing from just five in 2008 to over 50 in the next 10 years.

Key Findings of Avon’s Report – The Rise of Lipstick Entrepreneurs – with contributions from the Federation of Small Businesses, authored by the Future Laboratory.
Femterprise drivers

The Internet has made it possible for women to set up micro-enterprises and/or work from home in a way that was impossible in the past. Feeling connected, and not isolated, is a major factor for many women who are increasingly tapping into networks and signing up to female forums.
The flexible benefits of being your own boss have also encouraged the growth of Femterprise. 
Says the Rt Hon Theresa May, MP, 
“As we come out of recession we have the opportunity to shape the workplace of the future.
“To do that we need to change people’s perceptions about flexible working. And we must remember that flexible working is not necessarily about working less hours – it might also be about working part-time or job sharing, but it might also just be the tailoring of your working time.”
Feminisation of business and government
The Avon commissioned report predicts that in addition to new female led businesses thriving, the movement will be reflected in current businesses. Jeremy Baker, consumer trend specialist at the ESCP Europe Business School, predicts: “The number of female MPs will double over the next 10 years from 126 to 252, with the number of female CEOs in FTSE 100 companies increasing from just five in 2008 to over 50 in the next 10 years.”
Types of Lipstick Entrepreneur
The Avon commissioned report identifies eight different typologies of The Lipstick Entrepreneur:

· The Meritocrat – opted out of successful career to strike out on her own
· The Rescuer – stepped up to protect her family’s finances
· The Horizontal Juggler – excels in all areas of her life
· The Double Hitter – runs her own business around another full time job
· The Domestecutive – works from home so can juggle work and family
· The Passionista – followed her passion and turned hobby into a business

· The Fledgling – self-employed school leaver or graduate
· The Freewheeler – approaching or beyond retirement age
*See full report for example case studies for typologies above.

Says Anna Segatti, UK & ROI President of Avon, 
“These typologies ring true to the variety of new Representatives we have seen set up their own Avon businesses this year.  Some women are stepping up to the plate to provide needed income for the household budgets. Others are opting to be their own boss, to dictate their own hours and pay, with many working from home to juggle their family and business lives successfully. 

“An Avon business can be built to a size and scale to suit each Representative’s needs. Our top earners turnover up to £7 million with teams of up to 2,500 whereas some of our Representatives aim to bring home around £2,000 a year to supplement their income.”
Future impact of Femterprise

As for the future impact of Femterprise the movement looks to totally redefine when, where and how we work. 
Says, Dr Alexandra Beauregard, Senior Lecturer at LSE, 
“A new flexibility, which focuses predominantly on output, will put an end to the part-time/full-time distinction, as work will become increasingly task driven. All of this will be achieved as a result of women being allowed to work their own way, rather than aping a macho business style.”
Concludes Dr Alexandra Beauregard, Senior Lecturer at LSE,

“Lipstick Entrepreneurs will raise a generation of children who have not been tied to outmoded gender roles or expected to work in a traditional way. This will not only impact upon the family structure, and change the division of labour within the home, it will also revise long held assumptions about how, why and where we work.”
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Expert panel of contributors

- The Rt Hon. Theresa May, MP
- Anna Segatti, president of Avon UK & ROI

- Stephen Alambritis, head of public affairs, Federation of Small Businesses
- Dr Alexandra Beauregard, senior lecturer, London School of Economics

- Carole Stone, Author, broadcaster & businesswoman

- Jeremy Baker, TV pundit, lecturer and consumer trend specialist, the European 

   Business School

- Julie Meyer, CEO Ariadne Capital & Dragons’ Den star

- Maxine Benson, co-founder, everywoman

- Dr Patricia Lewis, senior lecturer, Kent Business School
- Suze Orman, personal finance author
Notes to Editors:
Celebrating 50 years of beauty innovation

This year Avon UK is celebrating 50 years of helping women look and feel great. Avon, the company for women is proud to offer innovative, quality beauty products at competitive prices – now and always.  
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About Avon

Avon is the world's leading direct seller of beauty and related products, with $10 billion in annual revenues. Avon markets to women around the world through over 5.8 million independent sales Representatives. Avon product lines include Avon Colour, Anew, Skin So Soft and Advance Techniques Hair Care.  Avon also sells an extensive range of wellbeing products, jewellery, lingerie, accessories and gifts.  In the UK alone, Avon Representatives reach nearly one in three women.  Since 1992, Avon (UK) has raised nearly £15 million for breast cancer charities.  In 2009, Avon was voted the UK’s fifth favourite brand according to Verdict Research.  More information can be found at avon.uk.com
Purchasing

The Avon range is exclusively not available in shops, but personally hand-delivered to your door by buying from a Representative or online at avonshop.co.uk.  All purchases are supported by a 100% money back guarantee.  Customers in Ireland should call 00 353 1870 6540.
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